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Google My Business Local Posts

* Google Posts allow businesses to directly share messages

and engage with customers in local search and maps — for
FREE!

* Posts use images and text to engage customers and can
be created for Updates, Events, and Offers.

* Posts have strong Call-to-Action messages to drive both
web and foot traffic.

But...Google specifically prohibited bulk management to
force large brands into paid advertising vehicles.



Google My Business Bulk Local Posts

Now Available from LocalClarity for Enterprise Brands

LocalClarity, in partnership with the Google API teams,
is releasing functionality to support the unprecedented
needs of enterprises to actively update and engage
with customers.



1. Posts Are Updates

Perfect Navigation Label in a Crisis

Leverage the Updates Navigation section to:

Show customers how they can still
purchase products and services

Affirm that the information available is
current and accurate

Help customers understand your brand'’s
values

Rush University Medical Center
3.8 (590)

OVERVIEW UPDATES REVIEWS

£ Rush University Medical Center
V)




2. Post Best Practices

Message & Timestamp are Key

Information to share/Questions to answer:

Availability - Are you open for business and
what products/services are available to me?

Accuracy - Is the information you are
presenting accurate? How do | know it's
correct?

Timeliness - Is the information the most
current? What's next?

Empathy - We are all in this together.

@& google.com

Perillo BMW
4.0 (524)

OVERVIEW UPDATES REVIEWS ABOUT

Follow

G Perillo BMW

Perillo BMW COVID-19 Response
* We enhanced the techniques used to clean our
vehicles after each loaner return. Our employe...

<

O Perillo BMW
9 Mar



2. Posts Best Practices
Good Examples

Abt Electronics
. (12,16

REVIEWS OVERVIEW PRODUCTS REVIEWS

s

PLEASE NOTE OUR LIMITED STORE
HOURS THROUGH APRIL 1ST.

OUR PHONE SALES AND CUSTOMER
SUPPORT LINES WILL BE OPEN FROM:
- FRIDAY. 9AM - 9PM
T: 10AM . 6PM
NDAY: 10:30 AM - SPM

OUR PHYSICAL STORE WILL BE OPEN FROM:

AT 10 AM - 6PM
10:30 - 5 PM

2d hours

MENU REVIEWS

Enjoy 25% Off Takeout Orders
of $75 or More

Mar 18

PRODUCTS REVIEWS

A Note From DICK'S Sporting
Goods About COVID-19

Mar




2. Post Best Practices

More Inspiration

Patagonia
45

/" / UPDATES EN s UPDA PRODUCTS VIEWS OVERVIEW JPDATES MENU REVIEWS
OVERVIEW PDATE! MENU REVIEWS OVERVIEW s REVIEWS ABOUT PRODUCT REVIEW:

Umami B

temporaril:
then,

shop

ORDER TODAY

€ Click through to Yummy _ ' e £ & Enjoy Delivery or Curbside
‘ Pick-Up

Mar 16

FUTURELIGHT

THE FUTURE OF == 2 HERE




3. Locations with No Posts
Missing Any Sense of Timeliness

Google Knowledge Panels do not present
update timestamps or other assurances that
the detail presented are current.

This Macy'’s location is closed now, but there is
no affirmation with clients.

Closed

OVERVIEW PRODUCTS REVIEWS ABOUT

—
) ® ®)
CALL DIRECTIONS WEBSITE

Department store chain providing brand-name
clothing, accessories, home furnishings & >
housewares.

9 835 N Michigan Ave Ste 100, ’ {41}
Chicago, IL 60611

Located in: Water Tower Place
Closed now v
Store savings - macys.circularhub.comn
(312) 335-7700

*  Suggest an edit




Northwestern Memorial Hospital

3. Locations with No Posts

Frustratingly Incomplete

REVIEWS

W (e
Even one of the most prestigious hospitals in
the Country iS miSSing an opportunity to Share iil‘iHuron St, Chicago, IL

critical information.

Open 24 hours

Without guidance, phone lines will become
overwhelmed answering the same questions
over and over. 312 8262000

* Suggest an edit




4. Locations with Dated Posts
Is Other Information Equally Dated?

Costco Wholesale
45 (4,486) - $%

OVERVIEW UPDATES REVIEWS ABOUT

The last Google Post, regardless of age,
appears in mobile results in Updates.

This Costco location in Chicago is suggesting
to customers that no other location details are
current since the most recent Update is from
October 2017.




4. Locations with Dated Posts

Send the Worst Possible “Update” Message

Best Buy
42 (1,817)
Electronics store in Chicago, lllinois - Open

OVERVIEW UPDATES PRODUCTS REVIEWS

+ Follow

N

Black Friday

deals  *
at Best Buy

(771)
Open

UPDATES PRODUCTS REVIEWS

4+ Follow

Nordstrom Rack Chicago Avenue
42 (1,475)

OVERVIEW UPDATES REVIEWS ABOUT

<+ Follow

' Nordstrom Rack Chicago Avenue
acl b 27, 2020

NOW THRU 3/1 | IN STORE ONLY

extra

25

COATS, SWEATERS, BOOTS &
WINTER ACCESSORIES



5. Paid Ad vs Google Posts

Effective But Unnecessary

Google makes available a paid advertising
vehicle that appears high in the Knowledge
Panel.

This Petco location provides critical, current
data but only in a paid vehicle. They could
have achieved the similar engagement without
the expense.

OVERVIEW PRODUCTS REVIEWS ABOUT

v © ©®

CALL DIRECTIONS WEBSITE

Chain with pet food & supplies, such as toys,
beds & apparel (many offer pet services & >
adoptions).

Ad - Petco Open With Limited Ho [ —
Petco Stores Are Still Open With
Limited Hours. Shop Today. ﬁ
FIND PETCO ¢ 2

4

440 N Orleans St, Chicago, IL
60654

Open - Closes 6PM v
Store savings - www.petco.con

(312) 670-3747




6. Google Post Creation v

Unprecedented Scale

Create Entity Tag

co Zip gyl Upload Entity Tags
Full Control to Create Posts at Scale: . , Marese i Tegs
Upload Location Mapping
* Create hundreds or thousands of posts in a single cr L8! Bulk Uplosd GM Decal
upload. o 4 GMB Detail History
* Bulk Upload Post
* Flexibility to share a common message across - g m——
. . . ) | u pload Image
locations or unique images & text. “ " mage History
. CA L0l Bulk Upload Mote
* Add UTM tracking parameters for full Google S
. . . CA L&
Analytics tracking by post & campaign. Qe History
CA T8 Upload Location Aliases
* LocalClarity team works directly to trouble shoot . | Upload AR Templace

publishing issues.

 Templates pre-populated to GMB Location ID’s




7. Requirements
Flexible Structures for Engagement

Post Types:
News/Updates, Event, Offer

Photos:

High-resolution photo reinforcing
the message, so the post stands
out.

Photos should be simple, direct,

in-focus and well-lit, with bright,
vibrant colors.

Photos should have a minimum
resolution of 400px wide by
300px tall, in JPG or PNG format,
recommended 720 X 540.

Minimum files size 10K

Title:
Describe event in 4-5 words (58
characters for title).

More Details:

Be clear about the update. A total
of 1,500 characters is available,
but the ideal length is between
150-300 characters.

Call to Action:
Include instructions such as “Buy,’

“Book online,” “Learn more,”
“Call,” or “Visit."

b

Track Actions:
Use UTM tracking parameters in
each URL based CTA

Create post X

3 WhatsNew  [3) Event @ Offer

Q Need some ideas? Look at some sample posts.

&

Add photos or videos

0/10

Write your post

Add a button (opticnal)

None -




8. Reporting

Dashboard &
Downloads

Detailed tracking of Post
performance metrics provided
by GMB.

Organized by Media, Topic,
Action, and via download by
unique campaign.

Adding UTM tracking provides
full visibility to post-click site
activity.

Google Post Insights

Performance

B views (247921)

Post by media

W 26.5% PHOTO (7064)

3.5% VIDEO (235)

Analysis

14000
10500

7000

V]
Feb 12 2018 May 14,2018 Aug 13,2018 Nov12, 2018 Feb 11,2019 May 6, 2019 Jul 29. 2019 Oct 21, 2019 Jan 27, 2020

Post by topic Post by action

Ml 25.1% STANDARD (3375)
M 45.3% EVENT (3320)

‘ M 7.5% OFFER (577)

M 0.7+ PRODUCT (52)

Dec 26, 2016 Feb 2, 2020

B

W 51.9% SHOP (3623)
M 5 4% LEARN_MORE (318)
M 1:.5% ORDER {852)
M 1.1% SIGN_UP (56)
0% BOOK (1)

Last updated: Oct 24, 2019 12:00 AM




9. Google Data Studio

O Google My Business Location Detail Audit st cade - aublnbed {'ﬁ
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Custom periodic reporting is NN oy
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Posts Quick Start Guide

24 Hours from Account to Posts

Step One

Create a user account at
LocalClarity
https://app.localclarity.com/signup

Step Two

Create an initial profile name for the
business (it can be change at any time)
and invite other users to profile.

Step Three
Authorize the connection between
LocalClarity and Google My Business.

Step Four

Platforms automatically aggregates and
indexes all reviews, daily Insights, GMB
location detail, and existing Google

Step Five Posts.
LocalClarity team validates all
connections an provides templates to
build Posts with location IDs.
Step Six

seoClarity/LocalClarity team is ready to
uploads first Posts at scale and provide
updates.

LocalClarity Google Posts Quick Start Guide


https://app.localclarity.com/signup

OLlocalClarity



